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VL, BISSELL has been a sustainapiity
leader for a number of years.

Product Ventures, the renowned
packaging creative agency worked
closely with BISSELL on the develop-
ment of a new line of bottles to improve
the sustainability of the 2X concen-
trated containers and to improve the
BISSELL brand image. The new 2X
concentrated formulas and the nearly
half-size bottles provide the same cleaning power in half the
packaging of the non-concentrated formulas, which ultimately
reduces the burden of plastic on the environment and the sup-
ply chain carbon footprint. The bottles themselves use 35%
post-consumer recycled (PCR) content, with the intention of
reaching 40% to 45% PCR content next year.

Like all BISSELL deep cleaning formulas, the 2X concen-
trated products carry the EPAs Design for the Environment
(DfE) certification, which is recognized for safer chemistry. By
partnering with the DfE program, BISSELL is taking partin a
national effort to improve the human health and environmen-
tal profile of chemical-based products.

Product Ventures started the project by developing a struc-
tural packaging strategy that would optimize sustainability,
handling ergonomics, and dispensing ease. The new, smaller
HDPE bottles use less shelf space, cut freight costs, and make it
easier for consumers to carry, store, and pour the product. The
design has abuilt-in measuring cap, creating a simpler, greener
way to clean deep-down dirt in carpet and upholstery.

Product Ventures CEO Peter Clarke explains: “Our own in-
house insights team conducted extensive research to evaluate
the consumers’ wants and needs associated with handling,
ergonomics, and brand communication, while our design and
engineering teams transformed the consumers’ thoughts into
reality. We are proud to be a part of this initiative, where the
reduction of transportation resources needed to ship these
smaller bottles cuts greenhouse emissions by 80%.

Phillip Morgan, senior product manager at BISSELL,
explains that at BISSELL, the sustainability comes from the top
of the company. This past year, the company used 1.1 million
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pounds of PCR content. BISSELLs ForEverGreen Team, formed
in 2005, is dedicated to researching, communicating, and

implementing strategies to improve BISSELLs environmental
practices in product design, packaging, logistics, and facility
design, and operations.

Morgan is pleased that the solution fulfilled the needs of the
retailers as well as the consumers. “We definitely worked with
our retailers early in the process,” Morgan says. “Also, keeping
our colors close to the same was very important to us, as well as
emphasizing the brand”

Javier Verdura, v.p., design and development at Product
Ventures, explains it was important to give the 31 SKUs a family
aesthetic. “There was quite a lot of research into the hierarchy
of the label,” he says. Ease of use was also a priority, and the new
bottle features a proprietary spout and dispensing cup.

Product Ventures is comprised of experts within the disci-
plines of consumer research, graphic design, industrial design,
and engineering. Their research professionals study consumer
behaviors to learn how to impart the best consumer experience
during packaging use. With in-house prototyping, Verdura says,
“We can make changes on the fly much more easily”

They also tested to make sure the larger BISSELL logo on the
new packages would play favorably with consumers. Verdura
said that Product Ventures felt confident in how the “2X” and
“Ultra” words would play because consumers have gotten the
concentrate message clearly in the laundry aisle. Finally one
brand element that everyone agreed should remain was the
curved ridges that consumers associate with the brand. “We
wanted to carry over those curved ridges in a more contempo-
rary and updated look overall,” concludes Verdura. m



